Exhibition: Swiss Design / Made in Japan
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Three questions to David Glaettli, Art Director and Curator
of the exhibition «Swiss Design / Made in Japanx.
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What is the concept of the exhibition?

The concept of this exhibition is very straightforward and
summarized within the title: It is an exhibition about objects, daily
items that are designed by Swiss designers, but made locally in Japan.
In a broader sense, it is about close collaborations between cultures:
The combination of the innovation and creativity of the designers
with the tradition and often profound know-how of the Japanese
manufacturers that gives birth to objects that reflect many of the
values that Switzerland as well as Japan stand for, such as quality,
strive for beauty and excellence, sustainability and functionality.

Why bring together designers and craftsmen from Switzerland
and Japan?

Many Japanese manufacturers and craftsmen have unrivalled
know-how and skills (many of which have disappeared in Europe
with industrialisation) yet many of them struggle to reach a younger
generation and international markets with their products. The
collaboration with international designers can help companies to re-
innovate themselves, to attract attention, communicate their values
and ultimately to create successful products. The Swiss designers

| have worked with in particular have a great understanding of the
processes as well as of the mentality of their Japanese counterparts
and the collaborations have been very fruitful.

In your opinion, what are the common points and differences
between Swiss and Japanese design cultures?

| think there is a common sense for the essential, for quality,
functionality and unobtrusiveness. On the other hand | feel a strong
rational and logical aspect in the Swiss design culture, while in Japan
on the other hand | feel the capacity, maybe even a tradition, to
materialize or visualise ideas or feelings that might be difficult to grasp
rationally or describe verbally.
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What happens when Swiss design innovation meets the
excellence and tradition of Japanese craftsmanship?
This exhibition will try to answer this question and take a
new, unconventional approach to Swiss design: featuring
Swiss design that is manufactured locally, in Japan. All
exhibits are born out of close collaborations between
Swiss designers/art directors with Japanese companies
and manufacturers. While focusing on product design and
everyday objects, the exhibition will take a holistic approach
with a «lifestyle» dimension, trying to give an idea of
how the objects integrate in daily life. After spending
time at the exhibition, you can visit the cafe space and
relax. This exhibition is part of «Doors to Switzerland»,
the Embassy of Switzerland in Japan's campaign on the
road to the Tokyo 2020 Olympic and Paralympic Games,
with the collaboration of Glaettli Design Direction and
various Swiss and Japanese companies.
www.swiss-design-japan.jp
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Swiss Design / Made in Japan: Sponsoring partners
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USM Modular Furniture

USM is best known for our signature range
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KARIMOKU NEW STANDARD

Founded by leading Japanese furniture manufacturer Karimoku in
2009, Karimoku New Standard is defined by its fusion of progressive
ideas and manufacturing excellence. Bringing together the unique
perspectives of Karimoku's craftsmen and a select group of
international designers, the brand presents new standards in Japanese
furniture design.

www.karimoku-newstandard.jp/en

On Japan

On is a young Swiss sports company based in Zurich (Switzerland),
Portland (Oregon, USA), Yokohama (Japan) Shanghai (China), Sao
Paulo (Brazil) and Melbourne (Austratia). It has one simple mission:
make running fun. A team of sports scientists, world-class athletes
and designers spearhead this mantra. On's ingenious CloudTec sole is
patented worldwide. Nine years after market launch, On is available
at more than 6,000 stores and over 50 countries in Europe, North
America, South America and Asia-Pacific.

WWW.0ON-running.com
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NESPRESSO

— Craftsmanship with Passion, from Cherry
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www.usm.com

of modular furniture, the USM Haller, which
has infinite possibilities for configuration. It's
an icon of modernist art and design and has
been a part of the Museum of Modern Art's
permanent collection in New York since 2001.
WWW.UsmM.com
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to Cup — Nespresso offers high quality coffee
with rich crema and aroma, passionately
crafted by experts through every process
from cherry cultivation to blending, roasting
and grinding.

WWW.NEspresso.com

Super Diamond Sponsor: KARIMOKU NEW STANDARD, On Japan
Diamond Sponsor: NESPRESSO, USM Modular Furniture

Silver Sponsor: Victorinox
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